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Starbuck Company’s corporate social responsibility
Corporate social responsibility involves a firm’s commitment to sustainable development and contribution to societal well-being. A company’s commitment to corporate social responsibility determines its success in terms of customers’ loyalty and investors. In the current world, employees and customers prefer working with companies with good rapport with the community. The opinion of the public determines the success of a business. Therefore, both small and medium-sized organisations should focus on building the company image to attract more investors and maintain customers and employees. Starbucks is one of the leading companies in successful corporate social responsibilities. The company’s positive contribution to society has contributed greatly to its success.
Starbucks is a leading company in selling coffee. Currently, the company has more than two hundred stores in different parts of the world. Records show that the firm has ventured in over sixty countries. In about five years ago, the firm did not have an excellent performance like in the current years. The Chief Executive Officer of the company has played a major role in transforming the firm and introducing new agendas that have been improving the level of corporate social responsibility. The management has been focusing on all the stakeholders, the community and the environment (Grayson & Hodges, 2017). Implementation of some major programs has enabled the firm to record high revenues and recover financial losses. 





Introduction of community stores is one of the programs that has succeeded in making an impact on the public. The stores are meant to partner with nonprofit organizations. The respective store managers fund the nonprofits to help the surrounding community. The company has lately pledged to hire over ten thousand people from the local communities to create diversity and inclusion. Provision of employment will help in economic development and reduce the rate of poverty and dependency. The coffee company lately formed a foundation that provides training to the youths. Those who undergo the programs qualify for various employment opportunities.
Starbucks Company maintains ethical sourcing as a way of giving back to the community. The firm produces its products following the ethical orders and ensures that the customers are served with dignity. To promote the local community, the organization purchases some of the raw products from the surrounding farms and local manufacturers in their respective locations. However, Starbucks ensures that all the suppliers meet the set ethical standards. The company prefers working with partners that contribute to a healthy natural environment (Real & Percell, 2018). Management uses approaches that reduce negative environmental impacts.
Investing in people has been the best thing that Starbucks has been doing in promoting the overall business. The employees have become advocates of the firm and consumers have been free to report a complaint to the management. For transparency, the company has been publishing the Global Responsibility Report in different languages to ensure that people understand the progress. The firm uses records for developing future strategies. Recording the progress of the programs help in the evaluation and rectifying the previous mistakes. The overall success of Starbucks shows that maintaining corporate social responsibility is one of the main determinants of success. Organisations should revisit their impact on the community and develop strategies that will build a reputation.
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